
Inspire305
Brand styleguide



Logo

Color Grayscale

B&WInverted



Pantone 293U
R: 36 G: 91 B: 167
C: 92 M: 71 Y: 1 K: 0
# 245BA7

USED ONLY FOR 
COLOR ACCENTS

Roboto Bold
Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Colors &
Fonts

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz

Roboto Regular

Pantone 144U
R: 246  G: 138  B: 61
C: 0  M: 56  Y: 85  K: 0
# F68A3D 

Pantone 645U
R: 129  G: 162  B: 194
C: 51 M: 29 Y: 11 K: 0
# 81A1C2 

100% Black

50% Black

Primary colors

Grayscale

Primary font

Arial Bold Arial Regular

Substitute font

Arial is an acceptable substitute for
Roboto only when Roboto is unavailable.
Arial can also be used in correspondence,
in word-processed documents, for text in
publications, for PowerPoint presentations
and for narrative text on websites.



Graphics Elements

Skyline color

305 graphic banner
(Skewed rectangle)

Photography banner
(Skewed rectangle)

Skyline B&W

The light blue color is used in conjunction with the skyline graphic
to represent the ocean. It should be placed right at the sea level,
extendend to the sides of the graphic and the height can be 
adjusted depending on the placement and usage of the graphic.



Social media lockup

#Inspire305 #Inspire305

Color B&W



Photography

Photography plays an important role
in sharing the stories that inspire and
represent millennial.

We aim to use high quality photograph
 in a well-lit environment with a modern
appeal. Focus should be on all-things
Miami, such as city views, beautiful 
sunsets, local culture showing how much
we love our city. 

Photography can also highlight Miamians
doing what they do best:
connecting with one another and
their community.



Logo application

The logo to use over the preferred color should always
be the original color scheme logo.

When using it over the other colors of our palette, solid black or 
photography it shoud be the reversed version. 

Over preferred color Over other colors or photography



Tagline

Using the tagline

Our tagline is used as a stand alone graphic to acompany the logo within documents, graphics and photography.
To keep the contrast and legibility over any color and photo it can be used on any of the colors of our official palette including white.
It may be used as the predominant identifier when the logo is not present on the layout.
When the logo is whitin the layout, the tagline should not overpower the Inspire305 logo.

Innovating for good.
Innovating for good.

Innovating for good.

Innovating for good.



Clear space

The height of the “305” rectangle
becomes the size for the space
around the logo.

Clear space
Clear space frames the logo ans separates it from other elements including text and the edge of printed materials.
The logo most be sorrounded with at least the required minimum of clear space which is determined by the
height of the “305” rectangle.


